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Paris, 27 June 2007

New : "PLAYSTATION 3" entertainment area
at Paris-Charles de Gaulle airport

Aéroports de Paris and Sony Computer Entertainment France signed a three-year
agreement for the development of video game areas at Paris airports.

In exclusivity, "PLAYSTATION 3 " in la "Galerie Parisienne" :

As from 27 June, 14
"PLAYSTATION 3" consoles will be
installed in la "Galerie Parisienne",
the new boarding area at Paris- .‘-
Charles de Gaulle airoprt. The _ A
consoles will be placed at three B
confortable and convivial areas, able B e
to accommodate simultaneously 28 '
players. Each entertainment area is Vuezone 1

equipped with Sony Bravia Full HD

screens.

PLAYSTATION 3

Moreover, since the 15th June, 2007, 80 "PlayStation 2"
consoles have been installed at Paris-Orly and Paris-
Charles de Gaulle airports to entertain the 10 million of
less than 25 year-old youth who travel through Paris
airports each year. A total of 34 play areas, spread in the
10 terminals, will hence enable passengers to discover
the new PlayStation 2 games.

PLAYSTATION 2
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For Pascal Bourgue, Marketing, Retail and Communications director of Aéroports de
Paris, "the new Playstation areas respond to a double expectation: They bring a new
complimentary entertainment offer combined with comfortable unwinding areas. We wish
to multiply this type of partnership to develop services targeting our different types of
clients."

"We are very happy with this partnership which will allow us to not only provide
the passengers of Aéroports de Paris with a top-end offer but also the opportunity
to exhibit, through a true game experience, PlayStation 2 and PlayStation 3
consoles to a large range of public." declared Nathalie Dacquin, Marketing
Director of Sony Computer Entertainment France.

Worksheet

- 34 play areas equipped with 80 PlayStation 2 terminals at Paris-Orly and Paris-CDG
airports (opening 15 June 2007)
- 3 game lounges in the "Galerie Parisienne" equipped with 14 PLAYSTATION 3
consoles (opening on 27 June 2007)
- Design and development: Sony Computer Entertainment / Publicis Events
- Project managers :

Aéroports de Paris : Olivier Tarneaud / Sylvia Romeo

SONY : Richard Brunois / Nathalie Dacquin

Aéroports de Paris builds, develops and manages airports including Paris-Orly, Paris-Charles de
Gaulle and Paris-Le Bourget. Aéroports de Paris is the 2" European airport group in terms of
airport turnover and the 1% European airport group in terms of cargo and mail. Aéroports de Paris
accommodates nearly 460 airlines, mainly the major actors of air transport.

Benefiting from an exceptional geographical location and a major trading area, the group's strategy
is to modernize its terminal facilities and to upgrade its quality of service. It also intends to develop
its retail and real estate business. In 2006, Aéroports de Paris Group had a turnover of 2,076.8
million euros, and a net result of 152.1 million euros. Aéroports de Paris handled 82.5 million
passengers in 2006.

Sony Computer Entertainment France (SCEF), whose headquarters are based in Paris, is in
charge of the distribution, marketing and sales of PLAYSTATION® 3, Playstation®2, PSP®
(Portable PlayStation®), and their accessories and respective software. Since the launch of
PLAYSTATION® 3, on 23 March 2007 and 31 March 2007, more than 1.6 million were sold in
Europe and 5.5 million in the world including 100, 000 in France. Since 24 November 2000 and the
end of March 2007, more 44 million PlayStation®2 consoles were sold in Europe, more than 115
million in the world including 5.5 million en France, making it one of the most popular consumer
products in history. Since December 2004, date of its launch in Japan, and the end of March 2007,
more than 8 million of PSP® were sold in Europe, more than 24 million in the world including
1.2 million in France.
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