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Duty Free Paris, the joint venture between Aéroport s de Paris
and The Nuance Group opens 11 fashion & accessories stores
at Paris-Charles de Gaulle airport

Paris and Zurich, July 23, 2009

Duty Free Paris, the joint venture between Aéroports de Paris and The Nuance Group, further
expands its presence at Paris-Charles de Gaulle Airport. As of today, eleven additional fashion
& accessories stores open their doors in terminals T2C, T2F and T3 covering 760 square
metres, bringing up the total number of shops in the portfolio to 23.

8 stores host major international brands

Amongst the eleven shops taken over by Duty Free Paris, eight host major international
brands in the fashion and accessories sectors such as Armani, Hermés, Burberry, Ferragamo,
Céline, Hugo Boss and Longchamp.

3 stores under "Attitude" and "Cult" new concept br ands

Duty Free Paris two “Attitude” stores and one “Cult” shop. These concepts have been
successful among passengers at several Nuance-operated airports. They offer well-known
international brands such as Hugo Boss, Lacoste, Sonia Rykiel, Thomas Sabo, Swarovski,
Wolford, Esprit, Roxy, Quicksilver, Guess, Longchamp and Kipling. Both of them furthermore
boast an event space, "Trendy table", dedicated to trendy French brands, which will rotate their
offer throughout the year.

The choice of brands offered in these new shops is tailored to match the needs of the
passengers going through the terminals. Terminal 2F, is an international terminal as well as a
Sky Team hub, hosts flights to main destinations across Europe, North and South America, the
Middle East, Africa and Asia. Terminal 3 handles holiday makers.

The new shops:
e Terminal 2C: Hugo Boss, Armani
e Terminal 2F1: Hermes; Hugo Boss& Longchamp; Attitude
e Terminal 2F2: Hermes; Burberry/Ferragamo ; Celine; Longchamp; Attitude
e Terminal 3: Cult
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Florence Lenne, President, Duty Free Paris , declared: "In this summer holiday season, we
are pleased to offer eleven new boutiques to our passengers at Paris-Charles de Gaulle
airport. Today, our strategy consists in developing new sales points and in offering new brands
in order to create the most attractive retail areas among European airports. We share this
ambition with our partner, The Nuance Group, a leader in the travel retail industry."

Guy Bodescot, General Manager, Duty Free Paris , commented: “Between late January and
today, Duty Free Paris has grown its portfolio to 23 stores by taking over 20 existing and
opening three new stores. The eleven new stores opened in July host a newly designed
product offer targeting at providing travellers through Paris-Charles de Gaulle Airport with a
truly exceptional shopping experience.”

Duty Free Paris — The joint venture between Parisian airport operator Aéroports de Paris and The
Nuance Group was founded in late 2008 and started operating nine fashion & accessories shops at
Paris-Charles de Gaulle Airport in January 2009. The company now operates a total of 23 stores
covering 1,597 square metres, with a total of 28 outlets scheduled to open across Paris-Charles de
Gaulle and Paris-Orly airports in 2009 alone.

The Nuance Group — Swiss-based The Nuance Group is a leader in the travel retail industry, operating
400 outlets across 59 airports and 19 countries around the globe and employing 5,200 staff. In addition
to its duty- and tax-free operation, the Nuance portfolio comprises specialist shops as well as food &
beverage operations, distribution, in-flight services and shops in other travel retail channels.

Aéroports de Paris builds, develops and manages airports including Paris-Charles de Gaulles, Paris-
Orly and Paris-Le Bourget. Aéroports de Paris is Europe's second largest airport services group in terms
of airport revenues and the European leader for cargo and mail. Aéroports de Paris accommodates
nearly 460 airlines, including the main companies in the air transport industry. With an exceptional
geographic location and a major trading area, the Group is pursuing its strategy of modernizing its
terminal facilities and upgrading the quality of services, and also intends to develop its retail and real
estate business. In 2008, Aéroports de Paris Group had revenues of Euro 2,527 million and handled
87.1 million passengers.
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